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Reach an Audience
without Borders

QOur Vision
The International Business Times stems from a desire to promote global change at 2 levels.

Firstly, IBTimes was founded on the precept of giving all world markets and their participants access to high-
quality and abundant business and financial news. We believe that strong business media support is neces-
sary for each economy / market to grow and contribute to global prosperity.

Secondly, we were created from the start as an international news organization. This allows IBTimes to main-
tain a global viewpoint with less or no attachment to one country’s individual interests.

We believe media shapes economic policy and countries’ trade practices. Our vision is to be an open and
objective platform for international dialogue between trading corporations or governments. Our goal is to help
make the world a more unified marketplace.

The Need for IBTimes

The International Business Times is a leading global business news network with 13 editions serving 13
different countries. Each produces its own complete paper, offering in depth news coverage relevant to the
readers of the respective country. The strong global network gives IBT deep insight into the global market
and provides readers a balanced global perspective.

IBT provides news relevant and accessible to a wide range of readers from political leaders to executives of
global corporations; Wall Street traders to innovative entrepreneurs. Our news follow the trend of globalization
and benefit readers who see the world as their market.
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Our Networ

13 Editions in 12 Locations

e |BTIMES is a trusted brand in each of the local
markets we cover

e Highest number of country editions among global
business news publications

e Perfect platform for international media buys
reaching to a business audience

e QOur network allows marketers to speak to their
audience within their local context

New York, USA
ibtimes.com

Mexico City, Mexico
ibtimes.com.mx

Sao Paulo, Brazil
ibtimes.com.br

Johannesburg,
South Africa
africa.ibtimes.com

London, England
ibtimes.co.uk

New Delhi, India
ibtimes.co.in
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Frankfurt, Germany
ibtimes.de :

Tokyo, Japan
ibtimes.co.jp

L Seoul, South Korea
[} e
ibtimes.co.kr

Hong Kong, China
cn.ibtimes.com
ibtimes.com.hk

o———

Jakarta, Indonesia
ibtimes.co.id

Sydney, Australia
ibtimes.com.au



Overview

IBTIMES.com reaches out to over 2.5 Million
Monthly Unique Users worldwide. Our audience is
male-slanted, older and wealthier than the inter-
net average. The main interests of our audience
are business, market, international, political and
technology news.

US Monthly Uniques: 515,397
Global Monthly Unigues: 2,535,159

32% of our audience worldwide reads IBTIMES
editions in 2 or more languages.

Traffic by Country

Country
United States
Japan

South Korea
United Kingdom
Australia
Germany
Canada
India

Mexico

Hong Kong
China

Brazil
Singapore
Malaysia
South Africa

Indonesia

Monthly Uniques
515,397
505,984
498,120
154,477

81,813
70,630
64,471
59,171
58,854
50,807
40,644
35,109
23,286
19,781
17,502
15,734

Traffic by Language

Indonesian 1%

Portuguese 1%

German 2%

Spanish 5%

English
55%

Korean 18%

Chinese 7%

Japanese 11%

Language Monthly Unique
M English 1,844,619
M Korean 585,988
M Japanese 371,823
Chinese 215,087
Spanish 181,416
German 78,535
Portuguese 45,912
Indonesian 17,099

* Google Analytics, July 2010
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Our Audience

US Monthly Uniques: 515,397
Global Monthly Uniques: 2,535,159

US Demographics Global Demographics Audience Also Likes

Male 65% | ] Male 67% I The people who visit ibtimes.com are also likely to

Female 35% B Female 33% ] visit these categories and sites:

3-12 1% | 3-12 1% |

13-17 8% ] 13-17 7% I Business News & Info Affinity

18-34 27% [ ] 18-34 25% [ | Schaeffersresearch.com 28.1x

35-49 31% . 35-49 31% | Business Week 24.9x

0O O,

S0+ 33% - 50+ 36% - Reuters 23.9x

Cauc. 74% — Cauc. 35% - Nasdag.com 20.3x

Afr.Am. 6% | Afr.Am. 17% |

Asian 13% lI Asian 58% -I Magazines

Hisp. 5% Hisp. 4% .

Other 19 | Other 19 | Business Week 24.9x
Forbes 11.8x

No Kids 0-17 76% I No Kids 0-17 64% ] Smart Money 11.1x

Has Kids 0-17 24% . Has Kids 0-17 36% - Time l\/IagaZine 10.8x

$0-30k 12% | $0-30k 14% |

$30-60k 18% [ | $30-60k 20% [ ] Online Trading

$60-100k 28% | $60-100k 27% | Reuters 23.9x

$1 00k + 42% - $1 00k+ 39% - Nasdaq.com 20.3x

No College 29% m No College 31% = CNBC.com 12.0x

College 46% m College 46% m Kitco.com 8.7x

Grad.Sch. 25% | Grad.Sch. 23% |

* Source: Quantcast, Publisher Survey, July 2010 * Source: Quantcast, July 2010
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Our Ad Opportunities

Leader board / MPU Half page Ad
Advertising Units Size
A Leader board 728 x 90
B MPU 300 x 250
C  Half page Ad 300 x 600
D  Prestitial 640 x 480
E Push Down
F Sponsored Links
G Video Pre-Roll

= |

You con't recreqie
special momenls.
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For More Information

Please contact the IBTimes
Digital Media Sales Department
Email: ibtads @ibtimes.com
Phone: +1 (212) 232 7437
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Our Ad Opportunities

Prestitial Push Down Ad
Advertising Units Size
A Leader board 728 x 90
B MPU 300 x 250
C  Half page Ad 300 x 600
D Prestitial 640 x 480
E Push Down Ad mﬂ:;-;_*;*m:
F Sponsored Links
G Video Pre-Roll

For More Information

Please contact the IBTimes
Digital Media Sales Department
Email: ibtads @ibtimes.com
Phone: +1 (212) 232 7437
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Our Ad Opportunities

Sponsored Links Video Pre-Roll
Advertising Units Size
Leader board 728 x 90
MPU 300 x 250
Half page Ad 300 x 600
Prestitial 640 x 480

Push Down Ad
Sponsored Links
Video Pre-Roll

@ Mmoo @ >

For More Information

Please contact the IBTimes
Digital Media Sales Department
Email: ibtads @ibtimes.com
Phone: +1 (212) 232 7437




Our Offices

UsS

120 Wall Street, 5th Floor
New York , NY 10005
P. +1 (646) 257 4868
F. +1 (646) 224 8146
E. info@ibtimes.com

United Kingdom

One Canada Square
Canary Wharf

London

E14 5AA

P. +44 (0)20 7718 8570
E. info@ibtimes.co.uk

Korea

642-19 Yoksam-dong, Kangnam-gu
Seoul, Korea

P. + 82 (2) 558 2247

F. + 82 (2) 558 2249

E. info@ibtimes.co.kr

Australia

Suite 33 Level 17, 327 Pitt Street
Sydney NSW 2000, Australia

P. + 61 (02) 82125109

E. info@ibtimes.com.au

Germany

Platz der Einheit 1,
60327 Frankfurt
Germany

P. +49 (0)69 9750 3212
E. info@ibtimes.de

Mexico

Reforma 222.

Paseo de la Reforma #222 18th Floor

Esq. Havre Col. Juarez

Del. Cuauhtémoc, México D.F.
C.P. 06600

P. + 52 (55) 56 59 10 01

E. info@ibtimes.com.mx

India

[-35B (1st Floor), Lajpatnagar I
110024 New Delhi, India

P. + 919810 704 851

E. info@ibtimes.co.in

Brazil

Frei Caneca 1211
Paulista - Consolac&o
01307-002

Sao Paulo, Brasil

P. + 54 11 3333 6671
E. info@ibtimes.com.br

Hong-Kong

21/F, ICBC Tower, Citibank Plaza
3 Garden Road, Central

P. + (852) 2273 5214

F. + (852) 2273 5999

E. info@ibtimes.com.hk

Japan

Yaesu Fuji Building 2F

Yaesu 1-5-3, Tokyo 103-0028, Japan
P. +81 (0)3 5299 9030

E. ad@ibtimes.co.jp

China

Beijing Huajingshidai Information co.,Ltd.
Room 0803, Tower 2, Fortune Street,No. 69
Chaoyang Road, Beijing, China

P. + 86 (10) 51386139

E. info@ibtimes.com.cn

Global Advertising

Email: ibtads @ibtimes.com
Phone: +1 (212) 232 7437



